
TIAPEI Semi-Annual 2010

Accessible Business Is Good Business
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Why QTS?

¾ Quality assurance organization for PEI

¾ Over 15 years experience ïdevelopment & 
delivery of tourism based criteria/verification 
programs

¾ Specialized knowledge, technical expertise in 
accessibility field

¾ See future Accessible Tourism as needed for 
success of PEI as a tourism destination

¾ Need for a comprehensive industry wide 
program, not just accommodation

¾ Requests from theatres, car rental agencies, 
legions, museums, craft shops and others.
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Tap Into A Market  

that isé.

V SIGNFICANT

VGROWING FAST

VUNDER SERVED

VOVERLOOKED

seniors and persons with disabilities
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Easy access 

tourism facilities é

Great

competitive 

advantage for 

attracting this 

growing niche 

markets
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Largest Growth Industry !

TOURISM,

Segmentation is a way to provide better 
service to a specific travel group

New markets are continuously being 
sought by Industry

ñGrayò tourism emerging as a major new 
market

Information, presenting, promoting and 
marketing easy access tourism ïcan 
provide a great competitive advantage!
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Travel needs of Seniors (Gray) Market 

- Closely linked with needs of  -

Barrier Free Tourism (BFT)

(not over the hill, just enjoying the view)
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PEIõs visitors tell usé.

¾ 37% recognize accessibility as an area 

of opportunity for PEI

Based on unsolicited responses through the Visitor Satisfaction 

Program ,on-line survey (to March 31, 2009)
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The  numbers  donõt  lie  ! 

¾ Population projections:
·Cdn population ïseniors will double in next 25 years

·First baby boomers reach 65 in 2011

· 20-25% of Islander identify themselves as having 
some form of physical limitation

¾ RBC
·Cdn with disabilities account for $25 B in consumer 

spending

· 75% of Cdn, US & Europeans with disabilities are 
physically and financially able to travel

Sources:  Statistics Canada and Royal Bank of Canada
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Statistics Canada, Participation and Activity Limitation Survey, 2006
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Seniors

¾ Health and Disability 
of seniors  is an 
important aspect of 
accessibility

¾ Demographic shifts in 
Cdn population effect 
the disability rate.

¾ Seniors may have 
disability, but it might 
be mild.

Types of Senior Disabilities

Å Diabetes

Å Arthritis

Å Hearing or vision loss

Å Injuries due to falls

Å Cataracts

Å Hip and knee 
replacements

Å Carpal tunnel
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17%

83%

Cdn Population 
Aged 15 - 64

With 
Disabilities

Without 
Disabilities

43%

57%

Cdn Population 
Aged 65 and Over

With 
Disabilities

Without 
Disabilities

56%

44%

Cdn Population Aged 
Over 75

With 
Disabilities

Without 
Disabilities

Statistics Canada,

Participation and

Activity Limitation Survey, 2006

2006
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Statistics Canada, Participation and Activity Limitation Survey, 2006
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Courtesy Of Tourism Research Centre, 2007 Exit Survey, Profile of Visitors

Age of Visitors, Percent Total Visitors by Origin
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Accessible PEI

¾User friendly, easily understood

¾Distinguishes types of business

¾ Able to be used by any business

¾ Product meets needs of consumer

¾ Access level appropriate to facility

¾ Provide consistent, verified and 

marketable symbols 
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Ability to qualify for up to 3 categories

Business chose level of expertise, clientele and facility

¾ Limited Accessible
All ages & boomers with normal aging 

such as difficulty moving, climbing 

stairs, reflexes, strength.

¾ Sight Accessible
Partial sight impairment due to aging 

to no sight

¾ Full Mobile Accessible
Agility and Mobility , including 

independent and dependant 

wheelchair users

¾ Hearing Accessible

Partial hearing loss to total hearing 

loss
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Available to all types of businesses

¾ Accommodation

¾ Camping

¾ Food & beverage

¾ Attractions/Museums

¾ Cultural/Heritage

¾ Retail

¾ Community Centers

¾ Transportation

¾ Public spaces


