
Compelling  
Interactive 
Marketing 





stop interrupting 

what 
people are 
interested in 



what people are  
interested in  

be 



As creative marketers our 
task is to create work that 
people choose to spend 
time and converse with 



We do this by 
understanding society, 

culture and human 
nature to figure out how 

to be relevant. 
It’s instinct. 



Interactive/digital is the 
space that can best 

express this and reach a 
larger audience. 



Examples of Great 
Interactive Creative, 

and what we can learn 
from them. 



Understand your 
audience. 

                                                              Case Study 1 



•  encourage Britt's to holiday  
  in Skane (Sweden) 

•  Showcase Skane’s unique 
  attributes 

    Objectives                                      Case Study 1 



    Strategy                                          Case Study 1 

Meet Dave. 
Stereotypical  
British Traveler 



h"p://www.youtube.com/watch?v=cUxIsYYIU4A  

    Campaign                                      Case Study 1 



    Campaign Tactics                             Case Study 1 

Free Video postcards 

Dave’s Personal Twi6er Feed 

Dave’s Personal Facebook page 

Dave’s Personal Flickr Photo Page 

Sweden Tourism Site 

Branded YouTube Channel 



1  Talk about what makes you unique in an 
authentic way 

2  Understand your audience, where they 
are from, what is their mindset 

3  Repurpose content you have developed 
and put it in lots of different online 
properties to get more reach 

Things we can learn from this                  Case Study 1 



Size doesn’t matter. 

                                                              Case Study 2 



    Strategy                                           Case Study 2 

Tell a  
compelling 
story, simply. 



    Campaign                                       Case Study 2 



    Campaign Tactics                              Case Study 2 

200 Posters 

Email campaign to key influencers 

Blog Seeding 

A microsite with one page 



1  Hook into a key insight, or point of interest 

2  Tell a story in a simple way 

Things we can learn from this                   Case Study 2 



People love 
surprises. 

    Challenge                                      Case Study 3 



But don’t  
devalue 
your brand by 
cutting costs 

    Strategy                                          Case Study 3 



h"p://www.youtube.com/watch?v=XXd0UoxK‐Ik 

    Campaign                                      Case Study 3 



    Campaign Tactics                             Case Study 3 

Simple Facebook App 

Facebook Page 

Facebook targeted ads 



1  Give people something that Engages them 

2  Be different, surprise people. 

Things we can learn from this                   Case Study 3 



Get others to speak 
on your behalf. 

    Challenge                                       Case Study 3 



    Strategy                                           Case Study 3 

Give them a 
reason to talk 
about you. 



h"p://www.youtube.com/watch?v=SI‐rsong4xs&feature=player_embedded 

    Campaign                                       Case Study 3 



Viral Video 

Classified Ads 

Online recruitment ads 

Applicant Videos  Online Banners 

Branded Twi6er 

Branded Facebook 

YouTube Channel 

    Campaign Tactics                              Case Study 3 



Things we can learn from this                   Case Study 3 

1  Give people the opportunity to participate 
with your brand. Give people the tools to 
speak about you. 

2  Use videos that others have created to sell 
who and what you are… 



Things to think about:                                

•  Make sure you know who you are 
•  Showcase your personality and offerings in a unique   
  and authentic way . 
•  Hook into a key insight of your target audience 
•  Tell a story 
•  Give them something to engage with: entertain them,  
  educate them, give them a tool to help them 
•  Use imagery and video, people love pictures  
  (text is hard to read online) 
•  Team up with other business’ 


