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Top 3 Do-It-Yourself Marketing Tactics

1. Google pay per click search engine marketing

2. Google contextually targeted ads

3. Facebook ads
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Pay only when someone clicks on your ad

Google has a $15 one time set-up fee

Facebook has minimum daily budget of $1.00 USD



Getting StartedGetting Started



Think Like A Direct Marketer . . .

1) Run small tests

2) Track results

3) Tweak campaigns

4) Rollout the winners
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4) Rollout the winners



Understand Your Financial Metrics

Know the value of transactions

Website visit, e-newsletter subscription, brochure download, sale

Think about how Internet campaigns can lower costs

Printing, mailing & 800# savings 

Work backwards to see how much to pay for media
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Work backwards to see how much to pay for media



Reasons People Notice Online Ads

43%

51%

Useful

Relevant
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15%

16%

25%

33%

Entertaining

New/Exclusive Info

Don't Notice Ads

Dollars Off

Source: Internet Advertising Bureau UK (IAB UK) and Lightspeed Research, Attention Grabbing Online Advertising," 
provided to eMarketer, March 19, 2009



Internet Offers Finesse Targeting

Be very specific about who you want to reach including 

lifestyle, demographic, & psychographic traits 

Website content delivers visitor interests

Target age, gender & interests via registration data
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Ad serving software can deliver tight,  anonymous 

targeting and pinpoint placement (area code, connection 

speed, browser, operating system, time of day)

Targeting criteria are combinable



Paid Search
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PAID SEARCH
Purchased in a live auction based on cost per clickthrough



Stratford Tourism Alliance
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Pay Per Click Search Engine Marketing

Sponsored links are triggered by the searcher’s keywords 

Branded: Rodd Hotels, Confederation Centre, Fox Meadow Golf, 

Anne of Green Gables

Generic: PEI Hotels, PEI B&B, PEI Tours, Prince Edward Island

Bought on a cost-per-clickthrough basis in an “auction”
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Bought on a cost-per-clickthrough basis in an “auction”

English & French and dozens of other languages

Free & easy tracking through to conversion



Getting Started In Google Is Easy

11http://www.google.com/intl/en/ads/



Building A Google Search Campaign

1. Follow the prompts, enter a credit card number, set your 

daily budget & geo-targeting criteria
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Building A Google Search Campaign

1. Follow the prompts, enter a credit card number, set your 

daily budget & geo-targeting criteria

2. Select obvious search terms that you believe your 

customers would use to find businesses like yours

3. Add your own company name to the list too (and 
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3. Add your own company name to the list too (and 

misspellings)

4. Use the keyword generator tool to suggest additional 

terms

5. Generate the free conversion tracking code and install on 

your site



Build Three Variations of Text Ads
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Display URL (35 character limit)

Ad Text (35 character limit)

Ad Title (25 character limit)

Always include a call-to-action like buy now, learn more



Make Ads Relevant To Search Terms

Determines minimum CPC bid for Google search 

Keyword's clickthrough rate

Relevance of your ad text to the keyword search and landing page 

How long it takes for your landing page to load

Google Quality Score is basis for measuring relevance
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Google Quality Score is basis for measuring relevance



#2 – Google Contextual Targeting#2 – Google Contextual Targeting



Option To Add Contextual Targeting

“Ads By Google” on web pages

Google text, banner & click-to-play video ads show up on 

websites when the keywords in your search campaign 

appear on the webpage too

Purchased on a cost per clickthrough basis too, often at a 
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Purchased on a cost per clickthrough basis too, often at a 

lower cost than search

Google’s Content Network is huge reaching over 95% of 

Canadians online



Add Contextual Targeting With 1 Click
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Your Ad Can Show Up On NYTimes.com
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Contextual Banner & Video Ads
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#3 – Facebook Advertising#3 – Facebook Advertising



Low Cost & Targeted Ads On Facebook
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Used By Mainstream Organizations
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Getting Started With Facebook
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http://www.facebook.com/ads/manage/



Facebook Has Step By Step Instructions
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Facebook Step 2 – Choose Your Target
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Facebook Step 3 – Set Your Budget
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D-I-Y Online Advertising Works

My top 3 do-it-yourself Internet advertising solutions are 

simple, cheap & effective

Think like a direct marketer – test, tweak, track & rollout

Include a clear call to action in your ads
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Offer real value

Force yourself to find the time to try one or all three –

they really do work



Thank You!Thank You!

Jay Aber

President – The Aber Group

Email: jay@abergroup.com  

Tel: 416-322-2909 x222


