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To collect information on the Maritime travel market, the travel 

behavioursof  Nova Scotia and New Brunswick residents.  In particular, 

information on the following nine items was sought:

} In-province and out-of-province pleasure trips taken in the past two 

years

} Past overnight pleasure trips/vacations to PEI

} Awareness of  PEI advertising, media channels recalled, and 

perceptions of  PEI

} Influence of  friends and/or relatives living in PEI on travelling

} Ownership of  home, cottage, RV, etc. in PEI
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} Interests when travelling

} Future intentions to travel to PEI (likelihood of  visiting/re-visiting 

PEI for an overnight pleasure trip)

} To better understand reasons for not visiting PEI for an overnight 

pleasure trip/ vacation

} To identify rates of  repeat visitation and market penetration
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}Surveys:  

}Telephone Survey

Ɓ41,940 telephone numbers contacted; 3,688 completes

Ɓ368 not travelled

Ɓ3,320 travelled; 1,418 agreed to participate in follow-up survey, 1,902 
did not wish to participate in follow-up

}Follow-up Survey

ƁDistributed either by email or sent in the post, based on participantõs 
(1,418) preference

ƁOne of  three surveys: visitors to PEI within the past five years, visitors 
to PEI more than five years ago, or those who have never visited PEI
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