2008 ESTIMATED VISITATION BY MONTH AND ORIGIN: TOTAL

Markets Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec YTD 2008 YTD 2007 | % Change
Canada Total 31,067 | 34,557 34,775 | 32,703 | 58,982 88,630 210,155 269,190 102,890 75,027 | 43,242 | 42,119 | 1,023,337 | 1,101,505 -7.1%
New Brunswick 13,980 14,644 15,519 13,684 | 23,714 30,535 59,677 72,138 30,189 27,320 17,966 17,300 336,666 352,664 -4.5%
Nova Scotia 12,534 17,229 15,451 13,603 25,723 38,427 79,022 99,436 45,697 32,602 18,626 17,939 416,289 442,973 -6.0%
Newfoundland & Labrador 266 126 169 192 442 813 2,519 2,776 935 569 503 301 9,611 10,848 | -11.4%
Quebec 1,707 615 966 2,316 3,172 6,243 28,536 42,509 9,242 4,941 2,331 2,498 105,076 117,931 | -10.9%
Ontario 2,188 1,439 2,227 2,522 4,732 9,493 35,093 46,655 13,474 7,455 3,127 3,103 131,508 154,868 | -15.1%
Rest of Canada 392 504 443 386 1,199 3,119 5,308 5,676 3,353 2,140 689 978 24,187 22,221 8.8%
U.S. Total * 1,162 1,049 1,003 1,227 2,901 7,252 18,880 24,179 11,637 4,930 1,381 1,259 76,860 87,523 | -12.2%
New England 412 379 309 587 1,420 3,283 9,986 13,137 5,377 2,294 550 475 38,209 43,577 | -12.3%
Rest of US 750 670 694 640 1,481 3,969 8,894 11,042 6,260 2,636 831 784 38,651 43,946 | -12.0%
Overseas * 342 359 436 487 605 1,193 1,694 1,973 1,394 972 247 241 9,943 10,454 -4.9%
Three Exit Points Total 32,571 | 35,965 36,214 | 34,417 | 62,488 97,075 230,729 295,342 115,921 80,929 | 44,870 43,619 | 1,110,140 | 1,199,482 -7.4%
Motor Coach Tourists 29 33 20 57 582 3,460 5,153 5,299 7,084 2,719 8 4 24,448 21,092 15.9%
Cruise Ship Passengers 0 0 0 0 3,738 5,274 1,337 5,757 16,659 23,858 613 0 57,236 19,358 195.7%
2008 GRAND TOTAL 32,600 | 35,998 | 36,234 | 34,474 | 66,808 105,809 237,219 306,398 139,664 107,506 | 45,491 | 43,623 | 1,191,824 -3.9%
2007 GRAND TOTAL 35,969 33,467 35,455 38,725 68,958 102,854 | 283,507 322,684 152,607 85,011 | 41,631 39,064 1,239,932
% change monthly -9.4% 7.6% 2.2% | -11.0% -3.1% 2.9% -16.3% -5.0% -8.5% 26.5% 9.3% 11.7%

Note: * Visitors who used a rental car and visited PEl were not adjusted. Thus, international (US & overseas) visitors might be underestimated.
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