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(bilingual)
Dieppe, NB
camille@touriscope.ca
1-506-850-6427

English
- Camille is passionate about tourist trends. As a Tourist Strategist,
she has worked with organizations across Eastern Canada. She has a
Masters Degree in Leisure, Culture and Tourism. Its objective is to
increase the attractiveness of destinations and their communities
for visitors.
- She worked with more than 60 operators in the Maritimes as part of
the AMR program and carried out 2 STEP-HYBRIDs in the
communities of Shediac and Saint-Quentin (NB).
- She has also worked on several market studies, opportunity studies,
coaching of tourism entrepreneurs, strategic development to
		 support both companies and DMOs.
Français
- Camille est passionnée par les tendances touristiques. En tant que
stratège en développement touristique, elle a travaillé avec des
organisations de partout dans l’est du Canada. Elle possède une
maîtrise en Loisir, Culture et Tourisme. Son objectif est d’augmenter
l’attractivité des destinations et de leurs communautés pour les
visiteurs.
- Elle a accompagné plus de 60 opérateurs des Maritimes dans le
cadre du programme PPAM et réalisé 2 STEP-HYBRID auprès des
communautés de Shediac et Saint-Quentin (NB).
- Elle a également travaillé sur plusieurs études de marché, études
d’opportunité, coaching d’entrepreneurs touristiques,
développement stratégique pour accompagner aussi bien des
entreprises que des DMO.

Gail Bremner
Saint John, NB
gail@bremnerandassociates.com
1-506-333-9690

Marsha Bursey APR
Broad Reach Strategies Ltd.
marsha.bursey@eastlink.ca
1-902-478-7594

With a proven track record in leveraging partnerships, increasing
profits, introducing new revenue streams, building consensus, and
mentoring organizations, Gail Bremner’s counsel is actively sought.
With 25+ years of experience in the tourism sector Gail has:
- Worked with 75+ tourism operators in Atlantic Canada providing
one-one mentoring, strategic assessments, business, and
operational planning, as well as product and experience
development. Provided the same to 30+ tourism operators globally.
- Worked with 15+ communities/regions in Atlantic Canada providing
tourism planning and development, product development and
strategic planning. Provided the same to 10+ regions globally.
- Provided facilitation and strategic planning to numerous
organizations regionally and globally.
- Accelerated Market Readiness (AMR) Program: Marsha is experienced
in AMR, and since 2012 has worked with businesses/ organizations
in Summerside, Charlottetown and along North Cape Coastal Drive
in PEI; throughout Central NL and in Cumberland/ Colchester Counties
in NS. She has coached  operators ranging in skill and experience
from professional theatre companies, studios,  bed and breakfast
operations – one on a remote island off Newfoundland’s South
Coast - to hotels, farmers’ market, adventure operators, a winery and
floating-cottages.  In 2020, ACOA-Tourism Atlantic engaged Marsha to
undertake a comprehensive review and revision of the AMR Program;
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Patrick Edward Curran
Witless Bay, NL
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1-709-687-8774

the program offered throughout Atlantic Canada today is built upon
her recommendations.
Marsha prides herself on collaborating with stakeholders to produce
RESULTS NOT REPORTS; those results are evident throughout Atlantic
Canada. A working session (2015) with operator Sandi Lowther,
Fairways Cottages (Cavendish, PEI) resulted in a solution for an
enhanced and profitable, new revenue stream for the property; “the
best product development recommendation we had received since
opening 22 years ago,” according to Sandi.
Destination Market Readiness (DMR) Program: Marsha is completing
(2022) a DMR working with organizations and operators along the
Labrador Straits, in southern Labrador.
- Raymond Chabot Grant Thornton représente la plus importante                        
    société de conseillers d’affaires spécialisés dans le secteur du tour-     
    isme, des loisirs et de la culture;
-   Raymond Chabot Grant Thornton is the largest firm of business       
    consultants specialized in tourism, leisure and culture;
-   Elle est constituée de conseillers ayant plus de 30 ans d’expérience            
    et près de 3 000 mandats réalisés. Nos experts en tourisme vous       
    guident dans chacune des étapes de vos projets et facilitent l’at
    teinte de vos objectifs stratégiques, humains, opérationnels et
    financiers;
-   Comprised of consultants with more than 30 years of experience     
    and close to 3,000 assignments, our team of tourism experts will
    guide you through each step and support you in achieving your stra
    tegic, human, operational and financial objectives;
-   Notre expertise à 360 degrés englobe toutes les facettes de la fais
    abilité de vos projets, de la planification au déploiement de ceux-ci,
    et ce, jusqu’à la mesure des résultats.
-   Our 360-degree expertise ensures that all aspects of your projects
    are covered, from planning to deployment, including results mea
surement.
- For 25 years co-owner and president of an award-winning naturebased tourism company in Cape Broyle, NL.
- Tourism Advisor/Consultant for the Fogo Island Inn, improve
performance in terms of strategy, operations and structure.
- Nunavut Government in creating an Operational Plan for their
Torngat Mountains Base Camp Research Station.
- Prince Edward Island’s five-year ‘Strategic Plan for Tourism Vision
2021’
- Hospitality Newfoundland & Labrador COVID-19 Response and
Recovery Strategy
- Lead Consultant for Pat Curran + Associates Inc. 25+ years working
with individuals, organizations, communities and business in
relation to organizational development, strategic planning, economic
development and regional collaboration.
2- Clients have- included
the Legendary Coast and Western DMOs,
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Corrina Dawe
St. John’s, NL
cdawe@tractconsulting.com
1-709-691-5289

Neil Dawe
St. John’s, NL
ndawe@tractconsulting.com
1-709-682-2175

the Colony of Avalon Foundation, Mistaken Point Cape Race Heritage
Inc., the Wooden Boat Museum of Newfoundland and Labrador, the
Port de Grave Peninsula Heritage Society, the Foxmoth Museum and
Heritage Centre, St. Gabriel’s Hall Inc., the Cupids Legacy Centre,
the St. Mary’s Bay Development Association, the Manuel’s River
Interpretation Centre, the City of St. John’s and the Towns of Arnold’s
Cove, Gambo, Hearts Content, Renews-Cappahayden and Witless Bay.
Completed business and feasibility assessment for commercial
tourism clients in glamping, accommodations and crafts.    
- Pat Curran is a Certified Management Consultant (CMC) and facilitator
and he has completed additional certification and courses in Business
Continuity Management, public speaking, facilitation,
communications, project management, site selection and cooperative
development.

- Corrina is Director and co-owner of Tract Consulting Inc. in St. John’s,
Newfoundland. Tract is one of the provinces largest multi-disciplinary
planning, design and civil engineering firms. Tract’s award-winning
creative team of professionals consists of project managers, strategic
planners, landscape architects, engineers, architects, recreation
planners, registered planners (MCIP), urban designers and technical
staff who are responsible for ensuring the highest quality of work.
- Corrina’sapproach to strategic tourism planning is grounded in
her over 25 years’ experience in front line tourism, facility
management, retail management, marketing and recreation planning.
She has a particular aptitude for stakeholder engagement where her
quick rapport with participants and strong facilitation skills creates
just the right atmosphere for an active exchange of ideas. Corrina was
responsible for engagement as a member of the team that completed
the City of Corner Brook, Bay of Islands and Lower Humber, NL STAR
program.
- Neil is President and co-owner of Tract Consulting Inc. in St. John’s,
Newfoundland. Tract is one of the provinces largest multi-disciplinary
planning, design and civil engineering firms. Tract’s award-winning
creative team of professionals consists of project managers, strategic
planners, landscape architects, engineers, architects, recreation
planners, registered planners (MCIP), urban designers and technical
staff who are responsible for ensuring the highest quality of work.
Neil has over 30 years experience in the tourism industry. His
innovative approach to strategic tourism planning incorporates
a variety of models that ensure success and sustainability of regions,
towns and businesses in the tourism industry. Additionally,
his experience with development of nationally and internationally
recognized tourism infrastructure projects exceeding a total capital
cost of $100 million ensures that planning strategies and initiatives
are firmly grounded in feasible implementation principles.
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Marsha L. Doiron
Charlottetown, PE
striveformore@gmail.com
1-902-626-7815

Wendy Drake
Charlottetown, PE
wendy.drake@mrsbgroup.com
1-902-368-2643 ext. 253

- Neil’s tourism projects and clients includes: strategies for Marina
Development and the Snowmobile sector in NL; tourism plans
for a variety of towns including Bay Bulls, Torbay and Port Rexton;
and tourism infrastructure plans including: parks and trails (Grand       
Concourse in St. John’s, Corner Brook Stream, Woody Point,
Pasadena), heritage, exhibits and interpretive tourism (Trinity);
   marinas and waterfront development (Bonavista, Bay Bulls,
Springdale, Glovertown) and downtown revitalization (High Street
Grand Falls-Windsor, Water Street Carbonear, Main Street Pasadena).
Neil also led the STAR process for the City of Corner Brook, Bay of
Islands and Lower Humber Region in Western Newfoundland.
- Passionately committed to helping tourism operators reach new
heights and adopt a mindset that will ensure long-term business
success. My mission with every client is to help them discover the
untapped potential in themselves and their businesses.
- Obsessed (in a good way!) with tourism and creating exceptional
customer experiences, I devoted my career to leadership roles in
the hospitality and tourism industry. During the past three decades,
I have led marketing, sales, and product development teams at
several companies and institutions including Strait Crossing Bridge
Limited, The Culinary Institute of Canada and Holland College. I’ve
also served on numerous tourism industry boards and committees
and been an active volunteer and cheerleader for many beloved
festivals and events in Prince Edward Island!
- Spent over 15 years, immersing myself in developing & marketing
touring product for the Island’s cruise, motorcoach, meetings &
convention, and transient traveler, as Vice President Marketing &
Development for Coach Atlantic Group, largest transportation
company in Eastern Canada.
- Extensive experience in strategic planning, implementation planning,
and stakeholder engagement, and has worked with many sector
and community groups representing various tourism areas. A skilled
facilitator and brings energy and focus to every engagement.
- Worked with geographic areas such as Charlottetown, Summerside,
Kensington and Area, Central PEI, North Cape, and Eastern PEI, and
completed projects with province-wide or Atlantic Canadian reach.      
Facilitated planning engagements in economic development and
tourism sectors such as meetings and conventions, festivals and
events, cruise, culture, golf, heritage and museums, indigenous
experiences, accommodations, travel, experiential tourism and
soft adventure, among other areas. Wendy brings all this knowledge
and expertise to every planning process and has been delivering
high-engagement, results-oriented planning processes focusing on
implementation for almost 20 years.
- Led the development of the STEP Sustainable Tourism Plan for
Kensington and Area in 2019. This involved assisting key tourism
stakeholders, including the Town of Kensington, Kensington Area
Chamber of Commerce, local businesses, and the Central Coastal
Tourism Partnership, with the development of a five-year, results-
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Wilma Hartmann
White Punt Consulting
St. John’s, NL
contact@whitepunt.com
1-709-480-0176

Terry Hickey
Paradise, NL
terryhickey@conach.ca
1-709-682-9026

Bev Hughes
Shallow Lake, ON
bev@bchughes.ca
1-519-370-2309

oriented Sustainable Tourism Plan. Wendy built on the STEP process
to optimize the engagement of community stakeholders through
all stages of the planning process, from environmental exploration
to defining and prioritizing the strategic direction and defining the
actions required to ensure successful implementation. Wendy was
also engaged in a follow-up session with the community-led working
group in 2021 to support annual planning moving forward.
-  White Punt Consulting is a strategic consulting company, focused on    
marketing and development in the tourism industry.  Wilma
Hartmann is the lead consultant. Her biography is as follows:
A strategic consultant and entrepreneur experienced in tourism,
marketing, digital upskilling, innovation, and social enterprise.
Acquired and grown a multi-award-winning tourism business in
popular Twillingate in rural Newfoundland and Labrador, that includes
all aspects of hospitality: food and beverage, accommodations, retail,
and facilities management. Understands the dynamics of tourism in a
rural community and region.
Founded and managed a digital marketing agency that managed
Newfoundland and Labrador’s provincial interactive tourism
marketing account in addition to numerous Atlantic Canada-based
tourism marketing accounts.
- Developed the original Digital Footprint Analysis Tool for STEP
and STAR and conducted digital footprint analysis for the Bonavista
Peninsula NL, Colchester and Cumberland Counties NS and Twillingate
NL.
- Founded and chairs a non-for-profit organization focused on social
innovation through arts, culture and heritage in a rural community.
Established a digital arts festival and arts residencies.
Board member of not-for-profit and public companies.
Bachelor of Arts, Diploma in Higher Education, training Social
Entrepreneurship, management, food and beverage, festival and
events management and participant in 3 ACOA-led best practices
missions.
- Experienced in working with operators and organizations to achieve
their business and tourism goals. Most recent work includes:
Strategic Regional Tourism Plan (STAR) – Bonavista Peninsula, NL,
Exploit River Motel - Feasibility Study, Business Plan and Financing,
NL, Embassy Pub and Eatery - Acquisition, Financing and Business/
Operating Plan, NL
-    Bev uses her analytical abilities to assess current trends and busi
     ness operations looking at them under both a management and
     a visitor lens. As a CPA and member of the Canadian Association
     of Management Consultants, Bev possesses the technical ability
     to synthesize what she has learned and document it in a strategic
     plan that allows her clients to focus on the most opportunistic
     areas of investment.
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Chris Hughes
Shallow Lake, ON
chris@bchughes.ca
1-519-370-2309

Shelly Kehoe

- Bev recently worked with the City of Kawartha Lakes to develop a
new experience development program, leveraging the important
work that was already being done in the region. Under her guidance,
the Knapsack Signature Experience Program was launched and the
pilot intake was announced. Collaborating with a group of tourism
operators, Bev and the BC Hughes team walked them through the
experiential tourism process, investigating, developing and bringing
new and exciting signature experiences to market.
- Partnering with TIAC in their effort to elevate tourism experiences
across the country, Bev worked with the Tourism Industry Association
of Ontario (TIAO) to undertake a winter and shoulder season
experience development program in the province. 36 participants
were invited to take part in an experience development workshop
with pre and post workshop engagement meant to generate ideas.
The sessions allowed operators to discuss ideas with peers and to take
part in one-on-one coaching to advance their experiential offers.
- A leader with a passion for the tourism industry, Chris has been
achieving outstanding results through his creative and welldeveloped visitor experience projects, destination strategic plans
and marketing campaigns. Chris understands the benefits of
creating a program to guide visitor experience development, and
he recognizes the value of investing in memorable, ‘outside the box’
experiences that showcase the unique selling propositions of a
business, attraction or area.
- Chris’s recent work with Tourism Saskatchewan, was designed to
increase the cachet of quality visitor experiences in the province.
The custom designed program, centered on “left field” thinking for
business operators. It involved the delivery of intensive group
workshops, complimented by operator one on one coaching in
order to stimulate visitor experience development.
- Chris is retained by Tourism Excellence North as a coach for their
operator quality coaching program. The initiative, which is designed
to ensure quality visitor experiences are offered throughout
Northern Ontario, offers tourism operators with on-site, around the
kitchen table support. Chris has met with countless tourism
operators as a coach of the program, providing his expert advice to
help them attract visitors and advance tourism in the region.
- No information provided

Ben Eoin, NS
Shelly.kehoe@nscc.ca
1-902- 574-4349

Bill Kendrick
Stratford, PE
billkendrick@experiencepei.ca
1-902-439-2711
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Mary Kendrick
Stratford, PE
marykendrick@experiencepei.ca
1-902-439-2711

Dennis Knight
St. John’s, NL
dwknight@dwknightassociates.com
1-709-690-3020

Linda Lowther
(bilingual)
Cavendish, PE
llowtherpei@gmail.com
1-902-393-0679

We provide:
Individual and community product and market-readiness
evaluations
product development workshops for operators and communities
one-on-one mentoring
presentations on experiential tourism
consulting on community-based experiential opportunities
We customize our workshops, mentoring and presentations to the
specific needs of our clients
We provide:
- Individual and community product and market-readiness evaluations
- product development workshops for operators and communities
- one-on-one mentoring
- presentations on experiential tourism
- consulting on community-based experiential opportunities
- We customize our workshops, mentoring and presentations to the
specific needs of our clients

- No information provided

- Linda Lowther lives and breathes tourism. She has provided AMR
support to businesses in PEI and in the Truro and Colchester Counties
in Nova Scotia.
- She has extensive experience in tourism development and has been
the lead for many major tourism projects on PEI including the Island
Walk, the LM Montgomery destination development project and
Literary Tour and the newly sold out Island Food Hikes, three events
held in conjunction with the fall Flavours Festival.
- Linda is a well respected facilitator and has helped organizations such
as destination marketing organizations, tourism associations and the
Food Island Partnership develop their strategic plans.
- Linda is an on the ground expert and has arguably one of the most
extensive hands-on experience of anyone in the tourism industry on
Prince Edward Island: front line worker, entrepreneur, volunteer,
leader, influencer and consultant.
- Over the last five years, she has delivered close to twenty workshops
to new or nearly new accommodation operators on the practices they
need to put in place to improve their reputation and grow their
revenue and has served as a mentor and facilitator for new Canadians
wanting to establish tourism businesses. Fluently bilingual with proud
Acadian roots, she looks forward to working with you.
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- Linda Lowther vit et respire le tourisme. Elle a fourni un soutien
AMR à plusieurs entreprises de l’Î.-P.-É. et des comtés de Truro et de
Colchester en Nouvelle-Écosse.Elle possède une vaste expérience
dans le développement du tourisme et a été chef de file pour de
nombreux projets touristiques majeurs tels que le Chemin de l’île, le
projet Le monde inspirant de L.M. Montgomery - Un voyage littéraire,
et les Food Hikes, événement du Festival Fall Flavours.Linda est une
facilitatrice très respectée et a aidé des organisations telles que des
organisations de marketing, des associations touristiques et le Food
Island Partnership à élaborer leurs plans stratégiques.Linda est une
experte sur le terrain et possède sans doute l’une des plus vastes
expériences pratiques de l’industrie du tourisme à l’Île-du-PrinceÉdouard : travailleuse de première ligne, entrepreneure, bénévole,
leader, influenceuse et consultante.Au cours des cinq dernières
années, elle a animé près d’une vingtaine d’ateliers auprès
d’exploitants d’hébergement sur les pratiques qu’ils doivent mettre
en place pour améliorer leur réputation et accroître leurs revenus
et a servi de mentor et d’animatrice pour les néo-Canadiens désireux
de créer des entreprises touristiques. Complètement bilingue avec de
fières racines acadiennes, elle a hâte de travailler avec vous.

Paul R. McGraw
(bilingual)

- President/Principal Consultant (MRP Inc.): is a storyteller & musician
from Miramichi, NB who has over 25 years’ experience in the
tourism industry. His philosophy is that “Every story is an experience,
and every experience is a story” and he is considered to be a leader
in experiential tourism. In 2011 the Ottawa Citizen chose his tourism
product, The Miramichi Kitchen Party, as one of the “top five musical
tourism products in Atlantic Canada for the travel trade industry”.
His enthusiasm for tourism is unrivaled and this passion transcends
itself into his presentations and workshops. As a builder, Paul has
assisted communities, NGO’s and private companies design, build,
and deliver engaging product experiences. In October 2017, he was
recognized by the province’s music industry association, MNB, as one
of the 150 New Brunswick Music Industry Builders. He is an author
who is currently working on his second book, The 10 Steps to Building
Experiential Tourism Products.
- Paul holds a Master of Arts in Tourism Management from Royal Roads
University in Victoria, BC. He specialized in Destination Development
and has conducted research into the effects of accommodation
levies on tourism governance models in N.B. He also a professional
economic developer (EcD) with a certificate in Economic Development
from the University of Waterloo and a University Certificate in Public
Administration from Athabasca University. He is a Tourism Trainer
Certified Professional (TTCP) who has presented consistently highly
rated training programs in the tourism industry throughout N.B. and
into Ontario.
- MRP has provided experiential tourism product development services
to the Gros Morne Institute of Sustainable Tourism, Tourism Atlantic
and has also provided leadership workshop services to the Wallace
McCain Institute.

Miramichi, NB
mirprod@outlook.com
1-506-627-9513
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Christina Miranda

- No information provided

New York, NY
miranda@redpointspeaks.com
1-212-229-0119

Harvey Sawler
Charlottetown, PE
harv@harveysawler.com
1-902-629-9876

Mary Tulle
Sydney, NS
mary@tulleconsulting.com
1-902-578-6818

- Fifty years of private and public sector experience in tourism and
parks management, tourism product development, marketing, brand
development, strategic planning, community development, arts and
entertainment management, journalism, creative and business writing
and consulting.
- Certified as a leading consultant in the delivery of STEP, STAR,
STEP Hybrid, other forms of community tourism development and
Accelerated Market Readiness (AMR).
- Harvey has worked in senior management roles and in direct
consultative assistance to a wide range of tourism-based clients and
organizations, including: Director of Public Relations and Marketing
for Confederation Centre of the Arts and The Charlottetown Festival,
Director of Sales and Marketing for Rodd Inns, Hotels and Resorts,
Director of Marketing for Prince Edward Island Tourism, Executive
Director for the New Brunswick Provincial Tourism Secretariat, Senior
Tourism Consultant for ACOA and the initial project executive in the
birth and formation of Tourism Atlantic (ACOA) and was the facilitator/
author of three successive pan-Atlantic tourism strategies for ACOA,
including the most recent version in 2018.
- He has also served as a leading advocate and strategist in such areas
as: Acadian-themed experiential tourism; Indigenous tourism; spatial
planning and design (in association with The Glenn Group); and the
full scope of the Bay of Fundy in both Nova Scotia and New Brunswick
as one of the marine wonders of the world.
- As the former CEO of Destination Cape Breton. Mary implicitly
understands tourism development and growth through the utilization
of AMR (over 40), DMR (3), STEP (Louisbourg and Baddeck) and
STAR (Bordon-Carleton) with operators and communities. The ACOA
continuum “research drives product innovation that drives
marketing” was completely and continuously adhered to with
destinations and tourism operators’ development with these ACOA
tools.
- Destination development includes recent 10-year tourism strategies
for Halifax and Cape Breton Island, organizational and operational
review for national historic sites (Fortress of Louisbourg), festivals
and events (Celtic Colours international Festival) and cultural entities
(Eskasoni Cultural Journeys); all completed with passion, inclusion
and a “no stone left unturned” approach resulting in clear plans for
enhanced experiences and growth.
- Operator readiness pre, during and (anticipated) post Covid-19 has
brought forward protocols that must be incorporated into all tourism
business. Redefining a visitor experience and capitalizing on
technology (when relevant) has been paramount with projects such
as Eskasoni Cultural Journeys Indigenous experience (May 2021)
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Denise Williams
Halifax, NS
dswilliams@ns.sympatico.ca
1-902-237-7715

Berni Wood
Charlottetown, PE
berni@berniwood.com
1-902-566-1100

where it has evolved from being a seasonal group experience to a
self-guided experience with year-round experiences and events.  

- Certified AMR Consultant for Rural Atlantic Canada Tourism Business
Operators that have 2 markets: 1. Local Tourists 2. International
Tourists that have a need to quickly adapt as a result of Covid.
- Business Consultant and Coach with 25 years working with local,
national and international tourism and hospitality businesses. Expert
skills in deep dives into businesses to identify limiting factors affecting
increased or reduced profitability and supporting and/or mentoring
owners to refocus on taking action to increase their profitability.
- Women business owners or groups of women that want/need a
mentor to support them with any stage of their business from early
stage to high growth. Support with financial and automating processes
(reducing day to day workload) and refocusing on the growth of
their business. Expertise in auditing and developing action plans to
accelerate profitability.

- Berni is a well-connected, trusted and creative Consultant with more
than 30 years’ experience in the tourism industry sector including:
destinations, travel trade, cruise, accommodations, adventure,
theatre, transportation, food & beverage and more.
- Specifically for the tourism section (in the past year), Berni has
completed 7 Accelerated Market Readiness projects through Central
Coastal Tourism Partnership, more than 20 COVID Operational
Plans, designed 17 websites, provided photography services to several
organizations and has worked in tourism destination development
for organizations located in Cape Breton, Ontario, Maryland and
Pennsylvania. Currently, Berni & staff are building a new English/
French website for a country inn, a tour company and a food &
beverage operation, as well as providing package development for a
tour operators and accommodations operator with multiple suppliers.
- Berni has strong communication, digital design & creation skills,
strategic planning, and provides in-depth consulting services to her
clients. For more information visit: www.berniwood.com
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